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Intermediate Microeconomic Theory ® Sustainable Tourism in Developing
Leadership and Corporate Social Countries - A study tour to Costa Rica
Responsibility ® Ecotourism Management - A study
Data Analysis and Decision Making tour to Costa Rica
Global Marketing ® Strategic City Marketing




Corporate Financial Management

International Destination Management

Research Design and Advanced Data
Analysis

Service Quality Management
Tourism Business Project

Innovation Management
Information and Communication
Technology

Environmental Management and
Sustainability

Master Thesis Seminar

Master Thesis and Defense

Green Business Strategies

Social Entrepreneurship

Designing Tourism Experiences
Real Estate Planning and Evaluation
Entrepreneurship and Innovation
Accounting and Financial Reporting
Governance Issues in Sustainable
Development

Business Plans and Intellectual
Property Rights

Tourism Marketing Intelligence
Principles of Consumer Behavior in
Tourism

Identifying Market Segments in
Tourism

The Art of Negotiation and Dispute
Resolution

Strategic Marketing for Destination
Marketing Organizations

Study Tour Orlando

Hotel Strategy and Analysis - Study
Tour

Social Media Intelligence and
Stakeholder Engagement

Media Asset Management and
Utilization

Public Private Partnerships

Applied Social Network Analysis
Tourism Marketing Information

Systems Design
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